=== /7 China National Petroleum Corporation

PUBLIC WELFARE

We have been always integrating corporate development with the sustainable

development of the regions where we operate, sharing development opportunities and
resource value with the local communities, actively participating in community building,
paying attention to people’s livelihoods and social progress, promoting the harmonious
development of regional economies and societies, making our contribution as an

excellent corporate citizen.
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Rural Revitalization

We have responded positively to the initiatives of the United Nation’s 2030 Agenda for Sustainable Development and the national
requirements on comprehensively promoting rural revitalization. Fully leveraging our business advantages and based on the
characteristics of resources in the recipient areas, we have taken a variety of measures to enhance the capacity of the local
economy for self-development and effectively align efforts to consolidate and expand the achievements in poverty alleviation with
efforts to promote rural revitalization, including deepening support for signature industries and helping local areas create more
jobs. We strive to explore solutions in terms of rural revitalization and make positive contributions as an oil company. In 2024, we

earmarked RMB 669 million for over 1,100 assistance projects for rural revitalization

and public welfare, covering 350 villages in

28 provinces, with 650 provisional posts, resident work team members and first secretaries dispatched.

Jeminay
Tolio o L
ingh oo Taigian
Qapgal o o Nilka " Fan County oy AT
Ba:kol
Xinjiang Henan Guizhou
o Nilka, Toli, Barkol, Jeminay, O Taigian, Fan o Xishui

Qinghe, Qapqal County
Invested Invested Introduced
RMB 241 million : RMB 1224 billion : RMB 1402 billion officials and

in free assistance in paid assistance in assistance were trained

CNPC'’s 11 paired assistance counties

fve

1 43, 500 grass-roots

o
Ruoergai
o
Hengfeng
Jiangxi Sichuan
o Hengfeng © Ruoergai

<>
&) —
The value of the

assisted products
sold reached

’ ‘ rve 2.022 billion

personnel

Signature industry
enhancement

Invested RMB 120 million

in “Guisu” village tourism,
“Yuanju” industrial parks,
“Wotu” food safety ____[

programs, promoting the
integrated development
of culture and tourism,
building industrial
clusters, and optimizing
the industrial structure.

Happy Village
building

Invested RMB 15 million in “zero-
carbon courtyard”, renovating 100
courtyards, and implementing
waste recycling to set example for
building low-carbon villages, i.e.,
three traditional farming villages
in Xinjiang were transformed into
the beautiful ecology as depicted
in the popular Chinese drama To
the Wonder (adapted from the
essay My Altay by Li Juan).
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Supporting Education

Education is an important cornerstone for national revitalization and social progress. We regard supporting education as an
important part of our social responsibility to help young people gain fair educational opportunities and realize their ideals and self-
worth. We set up scholarships and grants among other means.

We are actively exploring new modes to draw the attention of society as a whole to the issue of educational equity. Through the
development of public assistance programs, we help more students in poor areas to realize their dreams of studying.

Benefiting 3,951 Granting RMB 4.47 million With a total of 250,000 The first 69 assisted
senior high students in to 685 outstanding teachers trained graduates in Xinjiang joined
difficulties students CNPC, demonstrating the

successful model of “targeted
training+employment”.

“Xingnong” lecture Consumer assistance

Invested RMB 53 million Carried out more than 140 affiliates
in “Sannong fair”, “village online and offline consumption
craftsman’, “Yishi", “Youmiad', assistance programs, and the
“Xuhang” programs, with annual sales amount exceeded
143,500 people trained, RMB 2 billion, increasing farmers’
boosting talent development income by creating famous local
for rural revitalization. products such as Qinghe sea-
buckthorn and Nilek horse meat.

Health guard Grass-roots Party building

Invested RMB 43 million in “Come on, Baby” health

Partnered with 33 village
insurance, “Yunyi” remote medicare, “Kangyuan” rural Party organizations of the

hospital program, paired assisted counties, and
benefiting over 36 villages were lifted out of
80,000 people by poverty. 28,000 grassroots
establishing a long- officials were trained in the
term mechanism to ‘village official” training program, and 67 leading local
resolve difficulties enterprises and 41 new agricultural business entities were
caused by poverty assisted and cultivated, promoting the comprehensive

and illness. rural revitalization with high-quality Party building activities.
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Promoting Local Development

CNPC's development is inseparable from the support of local governments, communities and the general public. We embrace
openness, cooperation, mutual benefit and win-win results, expanding collaboration with local governments and enterprises in
upstream, midstream and downstream operations, cultivating local suppliers and contractors in construction and operation,
creating jobs in related industries, and realizing the integrated development of industries and cities.

( Case ‘ Supporting development in old revolutionary base areas

We provided all-round support for Ruoergai in Sichuan, a key county to receive assistance in pursuing

rural revitalization, to develop old revolutionary base areas.
Modern industry building with local characteristics

We invested RMB 36 million in building traditional Chinese and Xizang medicine industrial parks,
Xizang sheep wool processing plants, and plateau granary industrial bases, promoting the integration

and upgrading across the industrial chain of “planting/breeding - deep processing - end products”.
Realities-based consumer assistance

We designated special fund in place with professional institutions to develop local brand products such as
Xizang mutton/beef jerky, highland barley biscuit, and the assisted sales amount totaled more than RMB

18 million.
Chinese-Tibetan training to empower local farmers/herdsmen with practical skills

The first online Chinese-Tibetan bilingual training courses had a total coverage of 5,257 grass-roots

officials, professional/technical personnel and farmers/herdsmen.

» The South Xinjiang natural
gas project has supplied over
64 billion cubic meters of gas
to over 8 million people in 42
counties/cities, boosting the
development of over 1,100 local
enterprises.




Volunteer Activities

We carry forward the spirit of volunteerism, focusing on ecological civilization, rural revitalization, community service and other
aspects of the “Gem Flower” youth volunteering activities. In 2024, a total of 97,000 young volunteers from 4,119 organizations
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carried out 16,000 times of youth volunteering activities.

By setting up recycling boxes in
service stations, PetroChina Sichuan
Marketing's “Yipinghuilao” program
for seniors use raised funds to
cover medicare expenses for elderly
people living alone and in difficult
circumstances in rural areas.

PetroChina Lanzhou Petrochemical’s
“Sunshine poverty relief” scholarship,
“winter clothing” donation, “gem
flower” student care station, and
summer camp for rural students, have
transformed development results
into tangible benefits for local people.
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Contributions to the Development of Overseas Communities

We respect the local culture and customs where we operate, and are committed to establishing long-term and stable cooperative
relationships with the host countries, integrating our corporate development into local economic and social development,
actively creating social and economic value, building a community of shared destiny, and jointly promoting the prosperity and
development of local communities.

Managing our Community Impact

Potential positivity Potential negativity

v

Natives

o Employment o Land use, removal, environmental impact

Business opportunities

o Neglect of local products and services, without

Capacity enhancement ) .
pactty sharing advanced technologies

Local enterprises o Technology transfer
and industries

(b= o Equal access to voice concerns and know

L o Neglect of community concerns
the potential impact

Community consultation
and engagement

@ o Initial consultation and negotiation with o Investment in plan and execution may not built
% communities to meet actual needs and on the real conditions, thus it may not generate

Social investment bring long-term benefits. long-term benefits.
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»> Managing our We strive to make a positive impact on community development through responsible
Community operations. This impact is not only represented in creating jobs, paying tax revenues and
Impact generating business opportunities for local suppliers, but also in protecting the natural

environment, safeguarding the human rights of local residents, and carrying out public service
programs.

Coping strategies

o We conducted impact assessment on local residents, human rights, cultural heritage, and other involuntary resettlement, etc.
beforehand, protecting their legal rights and interests.

o We responded to the requests and needs of local people, and protected their rights and interests. We made reasonable land
compensation plans by considering the views of local governments, partners, and villagers. Compensation first and land use
later. We released timely land use and compensation information, ensuring transparency in every step.

o We preferred local hiring and made technical training for specific projects, increasing their income.

o We strictly followed HSE rules, and set up relevant HSE requirements for stakeholder engagement. We implemented whole-
process supervision, and made timely restoration, minimizing our impact on the local ecology.

o We supported local enterprises by purchasing locally and collaborating in technical services, boosting development of local
SMEs.

o We supported in talent training programs in the resource countries.

o We established community committee to provide public welfare assistance, and supervise the progress and implementation.

o We built corporate-government management committee, corporate-community association, and corporate-employee
committee, to ensure strengthened and smooth communication.

o Make reasonable plans for community investment based on the actual conditions and real needs of local residents and local
economic development.
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»> Enhancing
Communication
with Local
Communities

» Chinese food festival in Chad

The Company attaches importance to communication with all social parties, especially stakeholders,
in the countries where it operates, and has set up environmental protection and community
relations coordinating agencies in many overseas regions. Also, we have established various
forms of communication mechanisms with local governments, non-governmental organizations,
community representatives, etc., to strengthen communication and coordination, enhance mutual
understanding, and achieve win-win cooperation by means of meetings, reports and visits.

( Case ‘ Charming cultural exchange activities

CNPC (Iraq) Halfaya embraces a corporate culture of openness and inclusiveness, fully respects different

beliefs and customs, and promotes cultural exchanges through humanized care.

The company organized various cultural activities during Chinese and foreign festivals. For example,
making Jiaozi (Chinese dumplings), holding a dinner party and writing Spring Festival couplets during
the Chinese Spring Festival; holding celebrations for the Eid Festival and Id al-Adjha; and lots of fun

games at the New Year. Employees got closer to different cultures, bridging the gap in between.

Besides, the company held Open Day activities, inviting community representatives to visit the Halfaya
oilfield base, and the oil processing center/station, and provided technical explanations during the tour.
As a result, the Halfaya oilfield has become an educational base for local young students in Iraq. Many

college students have expressed their interest in joining the company upon graduation.

( Case ‘ Building a harmonious community in Made Island

As the first stop of the Myanmar-China Oil Pipeline, Made Island has been transformed into a large
modern crude oil terminal from a primitive island in Myanmar. While building an interconnected energy
infrastructure, we made efforts in improving people’s livelihoods on the island, forming the “Made Island

effect” by building harmonious island-wide communities.

Under the principle of openness and innovation, various communication mechanisms, such as in
friendly matches, open day activities, regular visits and surveys, were established to understand and meet
the actual demands and difficulties of the local communities, connecting the company with local opinion

leaders such as village heads, officials and temple abbots.




»> Community
Welfare
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We help local residents to improve their production and living conditions, and provide support
to neighboring communities in the areas of environment, health and education every year
according to their actual needs, contributing to the sustainable development of the community.

cultivation in Peru

Our community-based public welfare activities overseas in 2024:

Venezuela

o Jointly organized activities such as “Women in Community” and “Virgin of the Valley Day” with
local associations and communities, popularizing women protection policies and conducting
skills training and health consultation.

o Donated fitness square to oilfield communities.

o Held lecture on fire safety for local primary schools.

Chad

o Donated and built 10 wells, and maintained 47 wells for local communities.
o Donated 100 sets of desks and chairs, and renovated classrooms for local primary schools.

o Provided medicines, mosquito repellents and other specialized medical supplies for the prevention
and treatment of Malay fever to the local community.

Iraq

o Provided Ramadan gift packages to families with financial difficulties in the community.

o Visited and consoled children with cancer and elderly people in nursing homes, giving traditional
costumes, daily necessities and festival cards during Muslim traditional festivals.

O Donated medical equipments such as ophthalmology and stomatology to the community hospital
and carried out public welfare activities such as renovating the office building of the community court.

Kazakhstan

o Supported local schools, sports organizations, media organizations, festivals and celebrations,
as well as local welfare homes, charitable foundations, etc.

o Donated money to over 20 vulnerable groups/families, such as families with multiple children,
families with disabled members, and families impoverished due to illness.

Singapore

o Co-organized the Lunar New Year Luncheon for the Elderly and themed volunteer activity with
Singapore Women'’s Association (SWA) to care for and support over 300 seniors.

Indonesia

o Actively participated in infrastructure development in neighborhood around the oilfield operation areas.

o Invested to build eco-tourism areas, creating local employment, contributing to the local economy.

o

Joined hands with local governments in disaster relief and rescue efforts.
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CNPC participated in the charity cycling race in Texas,
USA.

'—".“1“!&‘. =~ . 2 e "B
| CNPC conducted volunteer activities in Kazakhstan

CNPC held open day event at Halfaya Oilfield

CNPC made popcorn and marshmallow for local children
in Panama
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CNPC built exercise square in Venezuela

| CNPC organized a tree-planting campaign in Singapore




> Local
Environmental
Protection
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( Case ‘ Safe water, sweet life

CNPC Chad Company has been implementing the “sweet community” welfare program, drilling wells

for communities near the oilfield. People have access to safe drinkable water, attracting more and more

people to live nearby.

The program is hailed as “the most popular welfare program” by local officials, which showcased CNPC’s
fulfillment of corporate social responsibilities, while bringing development opportunities, and sharing
win-win results with communities. Through the program, the company has continuously made efforts to
solve the livelihood problems of local residents, improve drinking water conditions, enhance the quality
of life, and gradually expand the coverage to benefit more people. In 2024, the company has donated to

drill 10 wells, and maintained 47 wells for local communities.

We strictly abide by the environmental protection laws and regulations, as well as relevant
international standards in host countries. We adhere to the “development and protection go
hand in hand” principle of sustainable development, and minimize the impact of our production
activities on the local ecology.

( Case ‘ Development and protection go hand in hand

CNPC Kazakhstan follows the low-carbon and green philosophy in development, while paying attention
to environmental protection and achieving harmony and sustainability. For years, the company has taken

measures to strengthen ecological and environmental conservation.

Closed-loop drilling systems, Closed production upon Self-consumption of
greatly reducing the impact commissioning, efficiently associated gas, flaring
of drilling waste and mud reducing the entry of oil and elimination and cutting
on the soil and groundwater. gas into the environment. carbon emissions.
(@) vorss e @ ®
,,,,, @ @
Strengthened communications Third-party biodiversity monitoring, setting
with local residents, holding public warning signs and environment posters in the
hearings on the environmental impact protected areas outside of oilfields, effectively
to minimize the impact and concerns prohibiting oilfield production operations of
about drilling operations. any kind.

( Case ‘ CNPC's “green and low-carbon” development philosophy

SPI implemented “green belt” program along the Uzbekistan-China gas pipeline, turning pipelines and
stations into oases in the vast desert. Currently, SPI has planted over 10,000 trees, sequestering around
370 tons of carbon, efficiently improving the surrounding environment as well as the living conditions of

employees.
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»> Promotion of
Localization

We actively implement our localization strategy, giving priority to the procurement and use of
local products and services, providing opportunities for local contractors and service providers
to participate in projects, supporting the development of local small and medium-sized
enterprises (SMEs) and community entrepreneurs, and creating local employment opportunities.

Transparent Tax Payment

We comply with the laws and regulations of the countries in which we operate, and pay taxes to
local governments in a transparent manner, contributing to the development of the local economy.
In countries where the Extractive Industries Transparency Initiative (EITI) is implemented, such as
Irag and Mongolia, we actively collaborate with stakeholder groups and disclose our projects and
tax payments to the government and the community, conforming to the disclosure requirements
of the EITI. We support and respond to anti-base erosion and profit shifting (BEPS), and commit
to paying taxes in accordance with the law in the places where our economic activities take place
and where value is created, in order to realize the sustainable development of the Company while
making due contributions to socioeconomic development. In 2024, the Company’s overseas
cumulative tax payments and fees amounted to RMB 89.57 billion.

Local Employment

While continuously improving our international operations and management, we promote
the localization of employees. We respect the culture of local employees, promote cultural
integration, and carry out training programs for local employees, to facilitate the growth of
local employees, and give an impetus to local socioeconomic development while realizing our
own development. We actively promote the localization development strategy in Indonesia by
formulating the annual localization training goals and talent development plans, strengthening
the business knowledge training of local employees, and enhancing the business quality and
management ability of employees. In 2024, a total of 182 business training sessions were
carried out, with 633 participants and a training duration exceeding 20,000 hours.

( Case ‘ CNPC trains local talents

CNPC trained local talents for the Halfaya project

based on the realities of local human resources in the

petroleum industry.

For fresh graduates, professional instructors were
hired to conduct targeted training for 15 to 20
months, in order to equip them with necessary skills

for the company. By the end of 2024, the company

has conducted recruits and training for 422 Iraqi

graduates in four sessions. Many trainees have now become business backbones in different departments.

Meanwhile, in line with the requirements of training and the Technology Transfer Support Fund (TTSF),
the company provided designated personnel of local petroleum enterprises in Iraq with opportunities
for on-the-job training and studying abroad. In 2024, the company conducted 31 sessions of technical
and management training for 345 people from Iraqi Ministry of Oil and Missan Oil Company; 37 local
Iraqi students were funded to pursue studies in oil and business in the UK. Also, the company organized
Iraqi youth delegation to visit China, promoting deep understanding of Chinese modernization, CNPC’s

corporate culture and management practices.
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Local Procurement

We give priority to local products and services in project procurement, and regard localization
as our contractual obligation. On the basis of fair competition, we give priority to the
procurement of local materials, equipment and consumables, in order to provide opportunities
for local suppliers, contractors and service providers to participate in projects, and support
the development of local SMEs and community entrepreneurs. In 2024, CNPC’'s Chad project
expanded 31 local companies and signed a total of 78 service contracts with local companies.
We have continuously strengthened support for local contractors and suppliers through various
measures such as strengthening and focusing on training in the bidding process and HSE
management for local companies, increasing their bidding opportunities, and helping them
enhance their competitiveness. At present, 480 localized contractors, service providers and
suppliers constitute 53% of total procurement entities.

Respecting the Rights of Local Residents

Prior to the commencement of projects, we assessed the social, economic and environmental
impacts, including the needs of the local people, human rights, cultural heritage and involuntary
immigrants, and formulated a compensation plan with reference to the views of the local
government, our partners and the local people, in order to maximize the protection of the
legitimate rights and interests of the local community.

( Case ‘ CNPC Kazakhstan's security efforts

CNPC Kazakhstan follows international practices in personnel security and human rights protection,
such as the UN’s Guiding Principles on Business and Human Rights, regulations of the International
Labor Organization (ILO), as well as the legislation of Kazakhstan, respecting human rights in security
activities, and minimizing the impact on local communities. When dealing with problems such as land
use disputes, strikes, the company engaged in active communications with community representatives,
prevented security personnel from taking violent action against people involved, and sought to gain
mutual understanding from local residents. In 2024, the company reported no such security incidents

violating the above-mentioned regulations and requirements.






